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Executive Summary

Contextual at a Glance

View my pitch at:

Key Selling Features

Founded in Nov. 2008 in
Vancouver, BC

Offers language instruction
videos for mobile devices
(ie iPods and cell phones)

Provides authentic, con-
textual content for lan-
guage learners

Targeting two markets:
educational institutions of
all levels, and individual
consumers; with different
marketing strategies for
each market

Subscription-based for in-
stitutional clients and per-
product for consumers

v=ZFV_NH2Y9wo

References:

Promotes authentic
listening experiences
for students

Saves teachers time
by providing quality
instructional content

Enables technological
integration for less
tech-minded instruc-
tors

Engages students on
their technological
terms
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