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UBC Sauder School would like to 
acknowledge that we are located on the 
traditional, ancestral, and unceded
territory of the Musqueam First Nation. 
The Musqueam people have lived in this 
area and on the lands that are now UBC 
for thousands of years.
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So… what is
public relations, 
anyway?
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What makes for 
“good” and “bad” 
public relations?
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Major Course Components
1. Context: trust, responsibility, ethics
2. Stakeholder engagement
3. Corporate communications
4. Reputation management
5. Events and marketing PR
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Course Deliverables

Assessment Weight
Online Prep Quizzes 10%
Stakeholder Engagement Analysis * 20%
Reputation Audit * 20%
Marketing PR Proposal * 20%
In‐class Exercises 15%
Participation 15%

* Summative assignments for major components
in lieu of midterm and final exams
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What do you want 
from this course?
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Reminders

1. Buy the course pack online

2. Follow the Class Prep instructions

3. Complete the Prep Quiz before each class
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