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Today’s	
  class	
  
• In	
  the	
  news	
  
• Collec>ve	
  story-­‐telling	
  
• Crowdsourcing,	
  cura>on,	
  crowdfunding	
  
• Presenta>ons	
  



In	
  the	
  news	
  
• Snapchat:	
  
Discover	
  



Collective	
  story-­‐telling	
  changes	
  
• What	
  
• Who	
  
• When	
  
• Where	
  
• How	
  



Lisbon	
  earthquake	
  1755	
  

	
  	
  
The	
  Earthquake	
  Engineering	
  Online	
  Archive	
  -­‐	
  Jan	
  Kozak	
  Collec>on:	
  KZ128	
  



Haiti	
  earthquake	
  2010	
  
• On	
  shiet	
  heavy	
  
earthquake	
  
right	
  now!	
  In	
  
Hai>	
  	
  



Haiti	
  earthquake	
  2010	
  

Photo:	
  Chuck	
  Holton	
  hTps://www.flickr.com/photos/rangerholton	
  



Haiti	
  earthquake	
  2010	
  
• “On	
  the	
  >meline	
  of	
  the	
  Internet’s	
  evolu>on,	
  
the	
  2010	
  Hai>	
  earthquake	
  response	
  will	
  be	
  
remembered	
  as	
  the	
  moment	
  when	
  the	
  level	
  
of	
  access	
  to	
  mobile	
  and	
  online	
  
communica>on	
  enabled	
  a	
  kind	
  of	
  collec>ve	
  
intelligence	
  to	
  emerge.”	
  
•  Harvard	
  Humanitarian	
  Ini>a>ve	
  report	
  for	
  the	
  United	
  Na>ons	
  
Founda>on	
  



Exercise:	
  Challenges	
  of	
  real-­‐time	
  
• In	
  pairs,	
  draw	
  on	
  the	
  readings	
  to	
  
highlight	
  one	
  key	
  challenge	
  arising	
  
from	
  real-­‐>me,	
  instant	
  informa>on	
  
sharing.	
  
• (8	
  minutes)	
  



First	
  wave	
  

Eyewitness	
  
accounts	
  

Second	
  wave	
  

News	
  and	
  
informa>on	
  
snippets	
  

Third	
  wave	
  

Support	
  
Condolences	
  	
  
Humour	
  

Rhythms	
  of	
  real-­‐time	
  



Collective	
  experience	
  
• “We	
  share	
  stories,	
  photos,	
  
happenings	
  at	
  the	
  moment.	
  I	
  think	
  it	
  
brings	
  a	
  con>nuity	
  to	
  the	
  city	
  we	
  
haven’t	
  had	
  before.”	
  
•  Memphis	
  resident,	
  2011	
  



Collective	
  stories	
  
impact	
  
•  Se`ng	
  the	
  agenda	
  	
  



Framing	
  the	
  story	
  



Best	
  practice	
  	
  
• Crowdsourcing	
  
• Cura>on	
  
• Crowdfunding	
  





CTV	
  M
yNew

s	
  



BART	
  





Crowdsourcing:	
  MPs’	
  expenses	
  
The	
  challenge	
  
• 700,000	
  documents	
  in	
  5,500	
  
PDF	
  files	
  
• Four	
  years	
  of	
  expenses	
  by	
  
646	
  MPs	
  
• Topic	
  issue	
  making	
  headlines	
  



Crowdsourcing:	
  MPs’	
  expenses	
  
Response	
  
• Rapidly	
  created	
  online	
  
system	
  
• Comment	
  on	
  expenses	
  
• Highlight	
  ones	
  of	
  interest	
  
• Rate	
  how	
  interes>ng	
  



Crowdsourcing:	
  MPs’	
  expenses	
  
Results	
  
• 70,000	
  docs	
  reviewed	
  in	
  first	
  80	
  hours	
  
• £105	
  claim	
  for	
  chimney	
  sweep	
  
• £43.56	
  for	
  3	
  garlic	
  peeling	
  sets	
  from	
  QVC	
  
• £2.95	
  	
  on	
  a	
  lamb	
  dinner	
  and	
  cup	
  of	
  Horlicks	
  
• “Excessive”	
  £1,035	
  claim	
  for	
  leather	
  recliner	
  



Guiding	
  principles	
  
• Tap	
  into	
  people’s	
  passions	
  	
  
• Timing	
  maTers	
  
• Be	
  open	
  
• Acknowledge	
  the	
  community	
  
• Reward	
  ac>ve	
  contributors	
  
• Plan	
  for	
  the	
  end	
  



Aggregation	
  vs	
  curation	
  
• Aggrega>on	
  
• Bundle	
  informa>on	
  
together	
  without	
  
meaning	
  

• Cura>on	
  	
  
•  Find,	
  evaluate,	
  
organise,	
  
contextualize,	
  
create	
  order	
  

•  hTp://www.flickr.com/photos/emsl/	
  



Curation:	
  Best	
  practice	
  
• Find	
  
• Evaluate	
  
• Organise	
  
• Contextualise	
  
• Share	
  

•  hTp://www.flickr.com/photos/emsl/	
  



Curation:	
  CBC	
  Community	
  



Curation:	
  Best	
  practices	
  
• Timeliness	
  
• Tone	
  
• Community	
  and	
  par>cipa>on	
  
• Filter	
  
• Convenience	
  



Crowdfunding	
  
• Funding	
  a	
  project	
  or	
  
venture	
  by	
  raising	
  
many	
  small	
  amounts	
  
of	
  money	
  from	
  a	
  
large	
  number	
  of	
  
people,	
  typically	
  
online	
  







Crowdfunding:	
  Best	
  practices	
  
• Make	
  a	
  specific	
  ask	
  
• Killer	
  video	
  
• Levels	
  of	
  contribu>on	
  
• Effec>ve	
  rewards	
  offerings	
  
• Hustle	
  



Collaborative	
  content	
  
• How	
  could	
  you	
  apply	
  one	
  or	
  more	
  
• Crowdsourcing	
  
• Cura>on	
  
• Crowdfunding	
  
• to	
  your	
  client?	
  


