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In	  the	  news	  



Client	  project	  groups	  
• BC	  Business:	  Dragana,	  
Mike,	  Natalie,	  Ian,	  David	  

• CiTR:	  Alyssa,	  Thomas,	  
Darren,	  Elizabeth	  

• Georgia	  Straight:	  
Cecilia,	  Elmira,	  Michelle,	  
Ally	  A,	  Clarrie	  

•  The	  Tyee:	  Ally	  Q,	  Lotus,	  
Daisy,	  NiIn	  

• Vancouver	  Observer:	  
JusIn,	  Farah,	  Ryan,	  Julie,	  
Ana	  

•  SEEDS	  Fair	  Trade:	  
Alex,	  Steven,	  Nicole,	  
Andrew	  



• Pop	  quiz:	  
• What’s	  my	  
animal	  
personality	  
type?	  



Animal	  personality	  type	  



Group	  exercise	  
• Compare	  and	  contrast	  personality	  types:	  
• What	  do	  you	  bring	  to	  the	  group?	  
• What	  are	  your	  strengths?	  
• What	  are	  your	  differences?	  
• How	  can	  you	  make	  the	  best	  of	  group	  
dynamics	  in	  this	  project?	  





The	  Ambush	  
¡  Director:	  John	  Frankenheimer,	  BMW	  Films	  



Reach	  
§ 11m	  views	  in	  four	  months	  
§ 2m	  registered	  users	  
§ 94%	  emailed	  link	  to	  
friends	  

§ Yearly	  car	  sales	  up	  12%	  



We	  are	  social	  beings	  
Photo	  Speedeye:	  h\p://www.flickr.com/photos/speedye	  



Sharing is not new, it's human nature
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How	  to	  make	  the	  
important	  shareable	  
and	  the	  shareable	  
important	  



Express	  yourself	  
Photo	  Kate	  Skegg:	  h\p://www.flickr.com/photos/mindtalk/	  



#1	  
What	  is	  a	  reader	  saying	  
about	  themselves	  when	  
they	  share	  my	  story?	  



Me,	  myself	  and	  I	  
Photo	  Gisela	  Giardino:	  h\p://www.flickr.com/photos/gi/	  



#2	  
How	  does	  sharing	  your	  
story	  empower	  a	  
reader	  to	  talk	  about	  
herself?	  



Relationships	  
Photo:	  jamacab:	  h\ps://www.flickr.com/photos/macabrey/	  

	  



#3	  
How	  does	  sharing	  
your	  story	  help	  
people	  connect?	  



Show	  you	  care	  
Photo	  Kempton:	  h\ps://www.flickr.com/photos/k-‐ideas/	  

	  



#4	  
How	  does	  sharing	  
your	  story	  reflect	  a	  
reader’s	  prioriIes?	  



Giving	  is	  enriching	  
Photo	  Ben	  Grey:	  h\ps://www.flickr.com/photos/ben_grey/	  



#5	  
How	  does	  sharing	  a	  
story	  make	  your	  
reader	  feel	  good?	  



h\ps://twi\er.com/theellenshow/status/440322224407314432	  



Be	  happy	  
Photo:	  Bre\	  Davies	  h\ps://www.flickr.com/photos/photosigheaces/	  



#6	  
Don’t	  promote	  factual	  
stories	  devoid	  of	  
emoIon	  on	  social	  media	  



Sad	  is	  bad	  
Photo:	  Donnie	  Ray	  Jones	  h\ps://www.flickr.com/photos/donnieray/	  





#7	  
Highlight	  the	  posiIve	  in	  
a	  sad	  story	  to	  leave	  
readers	  feeling	  inspired	  



Fear	  fear	  
Photo:	  Historias	  Visuales	  h\ps://www.flickr.com/photos/jalevega/	  





#8	  
Stories	  that	  make	  us	  
fearful	  tend	  not	  to	  be	  
shared	  on	  social	  media	  



Get	  angry	  
Photo:	  Ga\o	  Mimmo	  h\p://www.flickr.com/photos/ga\omimmo/	  



Dave	  Carroll	  



#9	  
Stories	  that	  make	  us	  
angry	  prompt	  sharing	  



OMG!	  That’s	  disgusting	  
Photo:	  Jon	  Ovington	  h\p://www.flickr.com/photos/jon_ovington/	  



BBC	  News,	  Jan	  10	  



#10	  
Disgust	  is	  a	  very	  
powerful	  driver	  for	  
sharing	  



Group	  exercise	  
• Why	  are	  these	  stories	  on	  the	  New	  
York	  Times	  Most	  Shared	  on	  
Facebook	  list?	  
• h\p://www.nyImes.com/most-‐popular-‐
facebook	  


