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Activity

In groups select a journalist/
publication/newsgroup to be your
mock identity for today’ s class




Social Media Strategy
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Audience

e Who do you want to listen to you?

® s there more than one group?
e What networks are they on?

e What are their demographics?
e What are their psychographics?

e What do they want to hear?

e What is your audience’ s goal?
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Activity

Define your audience.




Objectives

e Qualitative
e “To be the leading source of social

media discussion in (X) field”

e Quantitative
e “To achieve (X) number of followers by
the end of the year”
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Activity

Define your Objectivel(s).
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Activity

Select a maximum of three
networks.




Content

e What are your content topics?
e What are your hashtags?

e What are your percentage allocations of
content per topic”?

e Who’ s content will you share/retweet?
e How much content are you creating?
* How much content
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INDUSTRY NEWS

BLOODY MARY

Serving suggestion

Short, sharp servings of news via
e-newsletters, blogs and social media
3 parts fresh news

1 part spicy trends

1 part clear examples

of marketers find e-newsletters or
online magazines effective

PINA COLADA

Serving suggestion

Take a holiday with this one and
pass on the serving suggestions to
your users. Suggest a theme, hashtag
or even use the product as a
common prop.

3 parts user experience
1 part creativity
1part branding

Hashtag garnish (optional)

Millennials spend about every

day engaging with peer-created content
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SOCIAL VIDEO

MARGCARITA

Serving suggestion

Best served with an edge, shared
with friends and jazzed up with a
colourful accessory or two (think
Jjokes, life hacks and striking imagery)

1 part colourful, artistic appeal
1 part clear message

1 part entertainment

Video will be responsible for* of all
consumer web traffic by 2018

BLOGS

DAIQUIRI

Serving suggestion

Flavour your blog with the stuff
that matters in your industry. Aim
at a target audience and make
sure that you only get as technical
as that audience requires.

1 part strong examples
1 part consistency

1 part specialist
industry knowledge

of marketers have success with
blog posts and articles
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VIRAL CONTENT INFOGRAPHICS

TOM COLLINS SINGAPORE SLING
Serving suggestion Serving suggestion
Identify what you want to achieve Get the design right and watch

and decide whether you want to your data come alive.
play up the sour twist or the sugar

sweet finish.

2 parts clear storyline

1 part strong message 1 part quality data

1part compelling story 1part hard-hitting stats

1 part striking design

of marketers find infographics to

Is everything - hit people with
viral at the beginning of the workday be an effective content format
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WHITE PAPERS

OLD-FASHIONED

Serving suggestion

Serve up detailed information with
a twist that shows you understand
the requirements of your niche.

& parts rich, in-depth
information

1 part clear, concise
presentation

Getting your measures right

In order to make your company credible and generate
leads, keep anything sweet or sour to a minute dash.
Your strong point is the information you have to offer.

(L

Mixology Masters

The Content Marketing Institute frequently publishes
informative, in-depth guides on everything related to
the industry.

Q)

buyers researching a purchase decision

Q Whitepapers #1 content format for B2B

LONG FORM JOURNALISM

MINT JULEP

Serving suggestion

The trick is to take an original take
on a subject or theme, add a clear
storyline and top it up with enough
convincing language to keep your
audience with you until the end.

3 parts clear story
1 part fresh subject

1 part strong grasp of
audience

Getting your measures right

While people expect to log some reading time when
dealing with long-form, remember that successful content
invariably requires a focus on quality over quantity.

Mixology Masters

Buzzfeed are champions of long-form content, and
business news site Quartz has developed the "Quartz
Curve,” a formula that predicts the success of content
based on the length it favours.

Data suggests the “‘ideal” post takes about

7 minutes to read (about 1600 words)
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Activity

Discuss high level Content Plan.




Technology

TWITTER ANALYTICS

facebook

INSIGHTS




Hootsuite Demo




