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 Lesson

Psychological triggers and user 
experience.
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Psychology of Words: 5 Ws

•Who

•What

•When

•Where 

•Why
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Psychological Triggers

•Want:

•trigger desire

•Need:

•trigger necessity 
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 Activity

In groups find posts with each of 
the 5 ws
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 Psychology: Headlines
1.Positive content trumps negativity
•Superlatives can be very effective in headlines
2.Evoke high-arousal emotions
•awe, anger, anxiety, fear, sadness, humor, or 
wonder
3.Practical and useful information

Ask questions when you can that people don’t 
know the answer to and are personal

Coschedule Headline analyzer

Advanced Marketing institute headline analyzer
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http://coschedule.com/headline-analyzer
http://coschedule.com/headline-analyzer
http://www.aminstitute.com/headline/
http://www.aminstitute.com/headline/


 Activity

Define your audience. 
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 Activity

Define your audience. 
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 Activity

Define your Objective(s). 
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 Activity

In groups build the ideal instagram 
post
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 The Perfect Facebook 
Post

•is a link
•is brief—40 characters or fewer, if 
you can swing it or 60 to 80 
characters.
•gets published at non-peak times
•follows other posts on a regular 
schedule
•timely and newsworthy
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 Activity

In groups build the ideal Facebook 
post
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 The Perfect Tweet

•100 to 120 tweets
•Contains a link
•Contains an image
•Contains hashtags, but not too 
many
•Mentions
•Ask questions when you can
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 Activity

In groups compose the ideal Tweet

Tuesday, March 1, 16



 Image Size Cheat Sheet
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http://blog.hubspot.com/marketing/ultimate-guide-social-media-image-dimensions-infographic
http://blog.hubspot.com/marketing/ultimate-guide-social-media-image-dimensions-infographic

