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INTRODUCTION

Student involvement in the University of British Columbia’s Law and Society Chats has declined noticeably over the course of three years. Comparisons between membership involvement in the 2015-2016 term show a 30% decrease in the 2017-2018 from those signed up on the mailing list and a 45% decrease in membership turnout at UBC Law and Society events. 

TABLE 1
	
	Mailing List
	Average Member Turnout at Events

	2015 – 2016
	112
	13

	2016 – 2017
	146
	18

	2017 – 2018 
	89
	8



A factor that may be involved with this decrease may be due to the decrease in effective marketing for the club. 

Given the comparisons between member involvement and marketing techniques, student participation may be improved by the addition of events as well as an increase in effective marketing. 


To analyze the steps that can be taken to increase student involvement and participation in the UBC Law and Society chats, this report outlines survey results from a sample size of 24 University of British Columbia Students and their opinions on events and effective marketing within the club. 




DATA SECTION

Events 

Having a variety of events in order to appeal to all members of the club may increase member participation and turn out at club events

The types of events proposed on the survey include:

Academic Events – Events that assist Law and Society minor current and prospective students. These events include Prof Talk events where a Law and Society Faculty Member may choose a topic of their liking to discuss in either a seminar setting or a more relaxed setting. These events also focus on events where Law and Society Students gather together to talk about and recommend Law and Society courses.

Social Events – Social events that promote casual discussion of social events over drinks, wine and cheese events, and an end of the year gala. 

Debate Events – Events that focus on a controversial legal-social topic where students can prepare a debate with other members of the club.

Themed Events – Events that focus on a certain theme of the month (true crime, indigenous affairs, gun laws, etc.) to discuss on a monthly basis. 

Field Trips – Travel to the provincial courts, the Legal Help Center, and the Human Rights Tribunal in order to gain first-hand experience within law and society.




















Survey Results/ Interpretation of Data

Figure 1

The data collected in the survey shows students interest in a variety of different events. Most events share an equal amount of interest with debate themed events lagging behind.





Figure 2
A majority of students prefer a biweekly event hosted by the club. Both weekly and monthly events are welcomed by students, and the option of bimonthly had not been considered at all. 



Requirements 

In order for the club to host a variety of events at a more regular frequency, the club may have to hire extra executive members to help plan, lead, and supervise said events. 


Marketing
Marketing is essential for advertisements. A recent study shows that Facebook advertisements increase the success of recruitment for certain events. 

Effective marketing reaches out to the audience that is targeted. In this case, students who are interested in legal and social issues. By marketing towards this group and considering the most effective ways to market to this group, an influx of membership participation may follow. 
 
On March 14, 2018, the Snapchat account and Instagram account of UBC Law and Society Chats went live. From this, the UBC Law and Society Chats Facebook page experienced 12 new likes. 




Figure 3
This chart relays the way students learned about UBC Law and Society Chats. Club Days attracted most members with Social Media behind.



Table 2
The results on this table relay how often students see posts/receive mail from UBC Law and Society Chats

	1-2 times a week
	1-2 times biweekly
	1-2 times a month
	Not at All

	0%
	22%
	62%
	26%





CONCLUSION

The UBC Law and Society Chats Club has experienced a decline in membership participation in the past three years. The decline may result in a budget cut for the club as well as a lack of interest in the Law and Society minor, which is a great minor concentration for those interested in attending law school post-graduation. 

Critiques and Limitations
Limitations include the lack of resources that will be available to execute these changes if hiring more executives does not end up successful. 

List of Recommendations

1. Hire more executives for the 2018-2019 year
2. Remain active on Social Media and become more involved with Campus advertisement (Pamphlets, class visits, boothing) 
3. Add more events to the club 
4. Add some variety to the events in the club
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MARKETING	Word Of Mouth	AMS Club House	Club Days	Social Media	10.0	0.0	70.0	20.0	

Types of Events

Interest	Academic Events	Social Events	Debate Events	Themed Events	Field Trips	4.3	5.0	2.0	4.5	4.7	Column1	Academic Events	Social Events	Debate Events	Themed Events	Field Trips	Column2	Academic Events	Social Events	Debate Events	Themed Events	Field Trips	




FREQUENCY	Weekly	Biweekly	Monthly	18.0	47.0	20.0	
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