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Affectionately known as the ‘Little Red Dot’, which refers to-how this tiny
island nation is depicted on the maps of the world, Singapore is a
destination not to be missed! Its geographically strategic location at the
heart of Southeast Asia and its global connectivity puts it in a great
position as a gateway to Asia.

Why Singapore ?

A global business hub, with regional headquarters for the world’s
largest MNCs

One of the most competitive economies in the world

Rich culture of art, history, architecture, food, leisure activities and
festivities

Multi-cultural society respecting each other’s beliefs and practices
One of the safest countries in the world

International reputation for academic excellence



NUS Business School
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Ranked 15t university in

Asia and 111" worldwide
in the QS world
University Ranking 2022
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leadlng busmess schools It is
distinctive for offering the best of global business knowledge with deep Asian
insights, preparing students to lead Asian businesses to international success
and to help global businesses succeed in Asia. Our School has distinguished
international faculty known for their research quality and great teaching.
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Ranked 14th in

Financial Times MBA
Global Ranking 2021
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Among Top 2 % of
scientist worldwide

16 of our professors
recognised in a study

by Stanford University
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Be a part of the vibrant student community by participating in
events and activities organized by the MBA Students’ Clubs.
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Academic Matters

Language of Instruction English

Teaching Methods A variety: including lectures, case studies,
presentations, project work, computer-based
business games, multi-media tools and field trips.
Students are expected to participate in class

discussions.
Class Size An average of 45 students in each elective course.
Modular Credits (MC) / 2 MC (17-25 lecture hours) or 4 MC (39 lecture
Hours hours).
Course Load Recommended minimum of 3 modules (12 Modular
Credits) to maximum of 4 modules (16 Modular
Credits).
Grade Grade Point Description
DT 5.00 Distinction
M 4.00 Merit
P 3.00 Pass

F 0.00 Fail
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Semester 1 Semester 2 Special Term (1) | Special Term (2)
Term Dates
8 Aug to 3 Dec, 9Janto 6 8 May to 17 19 Jun to 29 Jul,
2022 May, 2022 Jun, 2023 2023
Nomination Deadline
(for Coordinators) 5 Apr, 2022 15 Sep, 2022 15 Feb, 2023
Application Deadline
(for Nominated Students) 15 Apr, 2022 1 Oct, 2022 1 Mar, 2023
Supporting Documents
Submission Deadline 1 May, 2022 15 Oct, 2022
(for Nominated Students) 15 Mar, 2023
Arrival to Singapore
(includes Pre-
Registration with 1to 7 Aug, 2to 8Jan, 4 to 6 May, 15 to 17 Jun,
Registrar Office and 2022 2023 2023 2023
enrolment with
Immigration
&Checkpoints Authority)
MBA Exchange
Orientation 3 Aug, 2022 4 Jan, 2023
NA
(tentative) (tentative)



https://forms.office.com/Pages/ResponsePage.aspx?id=Xu-lWwkxd06Fvc_rDTR-gqhRbjq3RzxFn4g3CEGtevJUNkZDNkpXV0FFQVM0TzRXTkxWOEhGTTFLNy4u
https://nus.edu.sg/registrar/docs/info/prospective-students---non-graduating/ng-cwk-checklist.pdf

CAINUS | NUS
CAREER SERVICES (BlZCareers)

Naonal Universty BUSINESS
fSingapare SCHOOL

Services offered would be based on reciprocal arrangements.

Students have some access to attend career workshops or company
presentations.

Most events have limits and attendance may be by invitation.
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ACCOMMODATION
Students have to look for off-campus accommodation

On-campus accommodation are limited and normally not prioritised for
MBA Exchange students

You may check alternative accommodation options here, or look for
more options on booking sites such as hmlet.com,

homeaway.com, booking.com or via property websites such as
PropertyGuru, Propnex and SRX Property.



https://bschool.nus.edu.sg/bizcareers/
https://nus.edu.sg/osa/student-services/hostel-admission/other-accommodation
http://hmlet.com/
http://homeaway.com/
http://booking.com/
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Estimated Cost of Living (Per Month)

Accommodation

Public Housing Apartments

SGD 2,000 to 3,000

SGD 1,200 to 1,800

Room

Transportation Taxi SGD 10 to 40 per trip

SGD 1 to 2.80 per trip

MRT / Bus

Utilities Varies SGD 80 to 400

Meals Low End Restaurants From SGD 15 per head
Hawker Centres / Food Court / Fast From SGD 5 per meal
Food

Groceries Varies From SGD 200

Entertainment

Bars & Drinks

Cinemas

Cable TV

From SGD 35

From SGD 7
From SGD 30

Communications

Mobile Phone Plans

Broadband

SGD 19.95 to 200

SGD 19.95 to 208
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Partnership Management

Ms. Sabrina Lim (Inbound)

Executive
Academic and Student Support

Tel: +65 6516 7848
Email: sabrina.lim@nus.edu.sg

Ms. Poh Hwee Bee
Deputy Director
MBA Programmes

Tel: +65 6516 2033
Email: hweebee@nus.edu.sg

Ms. Fathima Muhsina (Outbound)
Assistant Manager
Academic and Student Support

Tel: +65 66017328
Email: muhsina@nus.edu.sg

Ms. Wendy Lee

Head
Academic and Student Support

Tel: +65 6516 1265
Email: wendylmf@nus.edu.sg
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